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Measat highlighting UHD 
service at show, sees 
more 4K growth in Asia

Try out news 
production 
system at 
Whiteways

Measat Satellite Systems is show-
casing its 4K capabilities to high-
light the company’s ‘leadership’ in 
the UHD space in Asia-Pacific. 

“We are probably the leader 
in UHD linear channels. Other 
operators do have 4K content, but 
they are more like promo chan-
nels,” says Yau Chyong Lim, chief 
operating officer of Measat.

Measat offers a flexible solution 
for channels and content providers 
to deliver Ultra HD (UHD) content 
through 91.5°E — a video hot slot to 
reach viewers in Asia-Pacific, Middle 
East, Australia and East Africa.

The company’s UHD platform 
which currently has two channels 
— Fashion One 4K and Insight — 
leverages the latest compression 
technique to provide greater sat-
ellite efficiency using DVB-S2/S2X 
modulation and HEVC encoding.

Additionally, Measat’s UHD 
video distribution solution was 
designed to offer a High Service 
Level Availability (SLA), including 

While BroadcastAsia2017 serves as a timely 
platform for broadcasters in the Asia-
Pacific region to check out the latest  
technologies and broadcast systems, there is 
nothing like a hands-on experience to con-
vince broadcasters that these technologies 
and systems will work within their own 
facilities.

As such, systems integrator Whiteways 
Systems is welcoming visitors to booth 
6G3-04 to try out a digital, automated and 
file-based news production system. This, says 
Aale Raza, managing director at Whiteways 
Systems, represents the only complete sys-
tem prototype at BroadcastAsia2017.

“Our booth is the only place where jour-
nalists, news producers and broadcasters 
will be able to witness the interoperability, 
the resulting workflow and ease with which 
news can be produced.”

The system includes Octopus newsroom 
systems, a full-frame 3D graphics system 
from WASP3D, a Vectorbox playout system, 
and a storage solution from Tyronesystems, 
among others.

Raza says: “News production is the most 
difficult — not just because it is live, but also 
because it is very competitive, demanding 
and complex. We have designed a system 
by integrating all the different elements of 
TV — audio, video, text and graphics — so 
the complexity is reduced.”

round-the-clock monitoring and 
support by its Network Manage-
ment Centre and a redundant 
system to facilitate quick fault 
recovery.

Lim believes that the UHD 
market in Asia-Pacific will continue 
to grow. 

Like SD and HD, UHD will un-
dergo the same cycle, where all 
the ecosystem would need to be 
in place, so more operators can 
deploy content in 4K, he explains.

In the case of SD and HD, Mea-
sat worked with partners in the past 
to help channel operators launch 
SD or HD services by providing 
the needed technology platforms.

“What we are doing now is 
like a ‘chicken and egg’ situation 
wherein we can provide the ecosys-
tem for UHD deployment,” he says.

“We believe that in two or 
three years’ time, UHD will also 
be in the mainstream. Because we 
need to start somewhere, then we 
can bring the technology to help 

As to what specific trends broadcasters 
in Asia-Pacific should look out for, he replies: 
“Social media has stolen a big chunk of ad-
vertising revenues, because click-through 
rates on ads on social platforms can be more 
accurately accounted for, as against those 
aired on free-to-air (FTA) channels.”

Raza goes on to ask how many view-
ers are now watching TV through cable 
headends. If these headends are digital, it is 
time for operators to utilise analytics to gain 
valuable insights and information about their 
audiences and in turn, create content that is 
specifically targeted at different segments of 
their audience.

He also reiterates a view he shared with 
the Show Daily at BroadcastAsia2016 — the 
future will be one when FTA broadcasters 
are charging for their content, a scenario he 
says is already happening in some countries 
in Asia-Pacific. 

“If you produce good content, there is 
absolutely no reason why people won’t pay 
for it,” Raza concludes.

Whiteways Systems’ Aale Raza, invites 
broadcasters to try out a digital, automated 
and file-based news production system at the 
company’s booth.

deliver UHD content.”
Meanwhile, Lim sees OTT as an-

other growth area for Asia-Pacific, 
but he feels that it would depend 
on the infrastructure development 
per country. 

Singapore and Hong Kong, 
for example, have extensive fibre 
networks that would enable OTT 
service to spread, Lim says. 

Compared with other countries 
with fibre connectivity confined 
mostly in urban areas, OTT for 
these Asian countries may take a 
while to flourish, he concludes. 

Visitors who wish to know more 
about UHD deployment can talk 
to Measat COO Yau Chyong Lim 
and his team at booth 1T3-01 in 
CommunicAsia2017.
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